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Kindlepreneur Standardized Editor Test 
Welcome to the Kindlepreneur Standardized Editor Test.  This test should help you to figure out 
which copyeditor has a stronger grasp of their trade, and ultimately help you to get the best ROI 
on your editing service.  

But, before we get into the test, we need to discuss a little bit about how the test was 
constructed, and how to use it. 

NOTES ABOUT THIS EDITING TEST 
The truth about grammar is that there are LOTS of different nuances and even varying rules.  
So, to ensure our test doesn’t lead to arguments or inaccuracy, we designed it with the following 
in mind:  
 

1. The grammar rules follow American English, which differs from British English. 
2. It tests grammar, punctuation, and spelling (things mostly at copyediting and 

proofreading level of editing). Even though the writing may benefit from heavier line 
editing, that is not part of this editing assessment. 

3. Grammar rules and recommendations vary by style guide. The preferred style guide for 
this article is the Chicago Manual of Style, a common style guide for book authors.  

4. Dictionaries also disagree sometimes. The preferred dictionary for this piece is the 
Merriam-Webster’s Collegiate Dictionary, 11th edition. 

HOW TO USE THIS TEST 
This test includes four parts:  
 

1. PART 1: Roughly 1,000 word article with grammar errors (the test) 
2. PART 2: Same article with location of errors highlighted 
3. PART 3: Answer key and explanation of each error  
4. PART 4: Scoring guide for how to score the test 

 
Many editors will offer first-time clients a sample edit. You could send the test article (part 1 
only) to potential editors to see their copyediting and proofreading abilities.  
 
When sending the article to potential editors, you could say you have a book you’re considering 
hiring an editor for (which should be true), and you’d like this article edited first as a sample. You 
should add that you prefer American English and the recommendations of the Chicago Manual 
of Style (since this is what the answers are based on).  
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It’s up to you whether you tell editors you’re using this as a test. Some authors will want to 
disclose that while others will want to see an editor’s skills without them knowing it’s a test. That 
decision is up to you.  
 
When you get the test back from editors, you can use the included answer key and scoring 
guide to check the editors’ grammar skills and even compare them to other editors. 
 
So, with that, let’s begin. 
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PART 1: THE TEST ARTICLE 
To get a clean copy of the test so that you can send it to an editor, click this link here to 
download the word document: 
 

Download the Test Here 
 
This word document can be forwarded to a potential editor.  

 
 

 

  

http://kindlepreneur.com/wp-content/uploads/2016/10/How-to-Become-a-Best-Selling-Author.docx
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PART 2: THE TEST ARTICLE WITH ERRORS  
This part included the article, but with highlighted sections showing where errors exist.  Use this 
to demark areas where corrections should have been made by the editor: 

How to Become a Best-Selling Author  
You are a best-selling author. I’m not just talking about an Amazon best seller; your 
name is published in 1The New York Times. Your book sells hundreds, thousands, even 
millions of copies, and you are swimming in cash. Fellow authors and fans alike 
recognize your name in the science fiction genre. It’s a dream come true. 
Beep. Beep. Beep. “Sweet Home Alabama” blares from your iPhone. 
  
Another nightmare, you think, as you roll over and groan. Your bare feet shuffle across 
the bedroom floor, then you notice the pile of unread books on the desk. 2“Go Solo: 
How to Quit the Job You Hate and Start a Small Business You Love” is still 3laying on 
top. You notice the longing tug in your chest. 
  
Maybe tomorrow I’ll open that book. Today I 4except my job working for The Man, 
“helping” people get sucked into 5twenty and thirty-year mortgages. 
  
But your mind persists. I want to be creative and brave and work in my pajamas. I want 
to be a 6bestselling author and write for a living. I want to quit the job I hate. I want to 
start a job I love. 
  
You, my friend, can make that happen. I am 799% sure of it because that nightmare is 
actually my story of how I left my dreaded job. 
  
In this four-part series, I will share 8do’s and don’ts for those who want to achieve the 
title and accolade best-selling author.  
 
In this article you will learn the basics about three things: 
● Defining your target audience 
● Creating book covers, titles, and subtitles 
● Working with other authors 

Defining Your Target Audience 
  
Some people who desire to be authors don’t get started because they don’t know the 
first step. One of the things I’ve found to be a crucial first step is your audience.  
Before writing even a page of your book, take a while to think about your target 
audience. 9Who will you serve? 
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Once you clarify your target audience, find websites you think they visit regularly. 
  
Let’s say you’re targeting people 10that love books, such as the readers on a popular 
website like www.goodreads.com. Using the free version of Quantcast, you can 
research the Goodreads website (or wherever your target audience hangs out) to 
learn the demographic details of their most frequent visitors.  
 
When I performed this research, I found the majority of visitors are Caucasian females 
between the ages of 1118-34, with a bachelor’s or graduate degree. This provides a 
solid starting point of knowing who's in your 12markets audience.13  If you were to dig 
14farther into the numbers, I have a hunch you’d find they love at least one of the 
following three things: coffee, tea, or wine. 
  
Successful self-publishing authors think about their target audience before they even 
begin writing their book. 
 
I’ll cover more on writing your book later on, so let me jump to another crucial part self-
publishing authors often don’t spend enough time on: book covers and titles. 

Creating Book Covers, Titles, and Subtitles 
  
The book cover you select for your book outrageously affects your sales. The saying 
“15Don’t judge a book by its cover,” is a nice thought, but in reality is ludicrous.  
 
The reality is you have about one second before a potential customer decides to learn 
more about your book or move on. The first thing people notice about a book? The 
cover. Your cover’s colors and image should stand out, and the words should be easy 
to read. 
 
If you’re not sure what makes a book cover stand out, head over to Amazon.com and 
browse the book categories. Scan the images and see which book covers stand out to 
you. Take notes of things you like and dislike, and keep those in mind when selecting 
your book cover. Remember, potential customers will be choosing 16between all the 
books in your genre. Make sure your cover stands out 17- in a good way.  
  
And please, please, please 18insure all the words on your cover are 19spelt correctly. If 
you include the word 20“algorithm” in your subtitle, spell it correctly. Seriously, I’ve seen 
this mistake on a published book. 
  
Speaking of titles, after the book cover design, the next thing a potential customer scans 
is the book title. Make sure your title and subtitle complement each other by practicing 
reading them aloud. Is the combination catchy? Is it clear what the book is about? Is the 
promise something you would pay for? 
 
Make sure your whole cover is noticeable, clear, and enticing for your target audience. 
 

https://www.quantcast.com/
www.goodreads.com
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Working with Other Authors 
 
If you’ve already published your book, you’ve likely studied the sales obsessively. And if 
you’re reading this, your sales are probably not where you hoped they’d be. 
  
Don’t panic. You don’t need to call the 21oval office. You just need to examine your book 
cover and titles using the information above, then build relationships with other self-
publishing authors to leverage each other’s efforts. And the best part is you don’t need 
to be a famous author or have a huge following to do this. 
  
You both have readers and likely email subscribers, so you both have something to 
offer each other’s readers while one of you writes your next book. So why not 22for a 
writer network with other authors in your genre and help build each other up.  
 
If you’re struggling to find authors through Google searches, don’t give up. Seriously, 
where is your grit? You can access some of the best social networking sites for 
23writer’s (24i.e., Goodreads, Writer’s Cafe, and Writing Room) simply by creating an 
account. Those are great places to find other authors who’d love to team up with you. 
 
Even if you haven’t published your book yet, it’s never too early to start connecting with 
other authors and building a relationship. It might be very helpful for your future sales. 

Ready to Get Started?  
Now it’s time to stop reading and take action. You should be ready to define your target 
audience, understand the importance of an amazing book cover and title, and connect with 
other authors.  
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PART 3: THE ANSWER KEY  
This section has the answer key to the areas highlighted in yellow.  We’ve provided what was 
wrong in the test, and the appropriate correction.  Furthermore, to ensure there is no 
discrepancy, we’ve included the explanation and the exact rule that backs the answer. 
 

1. Incorrect: The New York Times Correct: the New York Times  
○ When newspapers are mentioned in text, an initial the, even if part of the official 

title, is lowercased (unless it begins a sentence) and not italicized. (Chicago 
8.168) 

2. Incorrect: “Go Solo: How to Quit the Job You Hate and Start a Small Business You 
Love”  Correct: Go Solo: How to Quit the Job You Hate and Start a Small Business You 
Love  

○ When mentioned in text, the titles and subtitles of books and periodicals are 
italicized and capitalized headline-style. (Chicago 8.166) 

3. Incorrect: laying Correct: lying  
○ Commonly misused word. Lying is the present participle of lie. Lie is used rather 

than lay because the book is a subject not a direct object in this sentence. 
(Merriam-Webster’s) 

4. Incorrect: except Correct: accept  
○ Commonly misused word. Except is not including (someone or something), 

whereas accept is to regard as proper, normal, or inevitable. (Merriam-
Webster’s) 

5. Incorrect: twenty and thirty-year mortgages  Correct: twenty- and thirty-year 
mortgages 

○ When the second part of a hyphenated expression is omitted, the hyphen is 
retained, followed by a space. (Chicago 7.84) 

6. Incorrect: bestselling  Correct: best-selling  
○ Correct spelling and consistency within the document (Merriam-Webster’s) 

7. Incorrect: 99%  Correct: 99 percent 
○ In nontechnical contexts, the word percent is generally used; in scientific and 

statistical copy, the symbol % is more common. (Chicago 9.18) 
8. Incorrect: do’s and don’ts Correct: dos and don’ts  

○ Words and phrases that are not nouns but are used as nouns usually form the 
plural by adding s or es. (Chicago 7.13, 7.29) 

9. Incorrect: Who will you serve? Correct: Whom will you serve? 
○ Whom is used when referring to the object of a sentence rather than the subject. 

(Chicago 5.63) 
10.  Incorrect: people that love books  Correct: people who love books 

○ It is preferred to use who when referring to people and use that when referring to 
things. 

11. Incorrect: 18-34 Correct: 18–34  
○ An en dash is used to connect numbers, not a hyphen. (Chicago 6.78) 

12. Incorrect: markets audience   Correct: market’s audience 
○ An apostrophe is needed to show possession. (Chicago 7.15) 

13. Incorrect:  If you were to  Correct: If you were to 
○ Leave one space, not two spaces, between sentences. (Chicago 2.9) 
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14. Incorrect: dig farther into the numbers Correct: dig further into the numbers 
○ Farther is used when referring to physical distance. Further is used for figurative 

distance. (Chicago 5.220) 
15. Incorrect: The saying “Don’t judge a book by its cover,”  Correct: the saying “don’t 

judge a book by its cover,” 
○ When a quotation introduced in the middle of a sentence forms a syntactical part 

of the sentence, it begins with a lowercase letter even if the original begins with a 
capital. (Chicago 13.14) 

16. Incorrect: choosing between all the books Correct: choosing among all the books 
○ Among is used when talking about things that are not distinct, and between is 

used for things that are distinct. (Chicago 5.220) 
17. Incorrect: stands out - in a good way. Correct: stands out—in a good way  

○ An em dash is used to set off an amplifying or explanatory element and there 
should be no spaces on either side of the em dash. (Chicago 6.82) 

18. Incorrect: insure Correct: ensure 
○ Ensure is the general term meaning to make sure something will (or won’t) 

happen. Insure is reserved for underwriting financial risk. We ensure events, 
insure things, and assure people. (Chicago 5.220) 

19.  Incorrect: spelt  Correct: spelled 
○ In American English spelled is the correct past tense for spell, whereas spelt is an 

ancient grain. In other varieties of English, however, spelt and spelled are used 
interchangeably. (Merriam-Webster’s) 

20. Incorrect: the word “algorithm”  Correct: the word algorithm 
○ Italics are the traditional choice when a word is not used functionally, but is 

referred to as the word itself (Chicago 7.58) 
21. Incorrect: oval office  Correct: Oval Office 

○ Official names of rooms, offices, and the like are capitalized (Chicago 8.57) 
22. Incorrect: why not for a writer Correct: why not form a writer 

○ Typo, missed the letter m 
23. Incorrect: sites for writer’s  Correct: sites for writers 

○ Writers is plural, not possessive, in this sentence, so no apostrophe is needed. 
24. Incorrect: (i.e., Goodreads…)  Correct: (e.g., Goodreads…) 

○ Both are abbreviations for Latin phrases: id est (“that is”) and exempli gratia (“for 
the sake of example”). Since this text is giving examples of websites for writers, 
“e.g.,” is the correct abbreviation. Note there is a comma after the second period. 
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PART 4: SCORING GUIDE TO SCORE TEST AND RATE EDITORS 

Each edit counts for one point.  Count them up and see which editor has the higher 
score.  The one with the higher score did a much better job, proved they followed 
directions and understand copyediting for US based Chicago Style writing.   
 
This isn’t perfect, but it sure beats guessing ;) 

  



 

  11 

WHO AM I? 
I’m Dave Chesson, the writer for Kindlepreneur.com and although I 
love writing, I’ve never had a strong grasp of grammar.   

Over the years, I’ve made over $100,000 USD in books sales, 
thanks in part to my marketing tactics that I teach for free on 
Kindlepreneur.com.   

However, I’ve also learned that even with an amazing marketing 
plan, if your book has errors, your reviews will plummet and your 
sales will tank.  
 
That’s why finding the right editor was critical to my success.  But 
how would someone like me know if the editor is worth their price?  
Whether they were qualified to review my books?   

And with that, we created this test.  Through this, we can even the 
playing field and ensure that the editor you are paying, has a strong grasp of grammar.   

As you can tell, I’m sort of a numbers guy and like it when I have something to help me figure 
out or solve a problem.  
 
That’s why we created the free Kindle Best Seller Calculator.  With this, you can put anyone’s 
Best Seller Rank into it, and the calculator will tell you how many books per day they are selling.   
We took the guess work out of it for you. 
 
You can also find other incredible resources and free tools at Kindlepreneur, so make sure to 
check them out.   

 

https://Kindlepreneur.com
https://Kindlepreneur.com
https://kindlepreneur.com/amazon-kdp-sales-rank-calculator/
https://kindlepreneur.com/top-tools-and-services-for-authors-writers-self-publishers/

