
Non-fiction Book Description Formula

First Sentence Hook 
In the first sentence, you need to draw 
them in and let them know who this is 
for and what benefit they will get. 
Some first sentences just focus on one 
or two of those. Regardless, you need 
to make sure you hook them or else 
they won’t click to read the rest.  

● Great Examples: Here, here, 
and here. 

 

1. Answer these three Questions: Throughout your description, you need to constantly let the reader know 1) Who this is for 2) What does it solve and 3) What 
results come from it.

2. The Power of “You”: Make the reader feel like you are talking directly to them. Incorporate the word “you” instead of a generalization. “In this book you will 
learn” instead of “This book provides…”

3. Write in a Scannable Layout: Research shows that over 2/3rd of nonfiction buyers don’t read the details/paragraphs of the description, but instead only scan 
the information. Their eyes pick up mainly on larger text, bold, underlines, and lists.

Use Trigger Words
This is the icing on the cake. Trigger 
words are words or phrases that are 
proven to have a bigger impact in 
marketing. So, once you’ve got your 
description written, use the following 
list to find even better power words to 
supercharge your sentences: 

● List of Trigger Words  

Close With a CTA
Our studies found that when you end 
your book description with a 
statement to buy now, it increased 
conversion rates by 3.7%. So, remind 
shoppers to take action now and buy.  

● Great Examples: Here, here, 
and here.

List Benefits
Use lists; they really help.  But when 
you write them, don’t just say what it 
is, instead add a translation of how 
that benefits them. Instead of saying 
“4 methods to reading faster,” you add 
“so you can finish your books faster.”

● Great Examples: Here, here, 
and here.

● Click here to see tactics on list 
design

Big, Bold & Underline
Like #3 above says, people scan 
nonfiction book descriptions. 
Therefore, call their eyes to the most 
important spots or phrases by either 
using larger font, bolding or 
underlining.  But be careful, because 
overuse can look unprofessional and 
dilute the rest. 

Example Description

Extra Resources:
● Amazon Book Description Rules
● Approved Amazon Description HTML 
● Kindlepreneur’s Book Description Generator

https://www.amazon.com/Miracle-Morning-Writers-Writing-Increases-ebook-dp-B01FWGH4GO/dp/B01FWGH4GO
https://www.amazon.com/Secrets-Successful-People-Management-Straight-ebook/dp/B016FPTIZ6
https://www.amazon.com/Habit-Stacking-Changes-Improve-Happiness-ebook/dp/B06XP2B5QC
https://kindlepreneur.com/wp-content/uploads/2016/04/Emotional-Trigger-Words.pdf
https://www.amazon.com/Happier-Human-Science-Backed-Increase-Happiness-ebook/dp/B07PC29CFG
https://www.amazon.com/Science-Getting-Started-Procrastination-Self-Sabotage-ebook/dp/B07S4GSHZY
https://www.amazon.com/How-Train-Puppy-Housebreaking-Training-ebook/dp/B082P8ZYTB
https://www.amazon.com/How-Be-Imperfectionist-Self-Acceptance-Perfectionism-ebook/dp/B00UMG535Y
https://www.amazon.com/How-Be-Bawse-Guide-Conquering-ebook/dp/B01ILZPRU8
https://www.amazon.com/How-Girl-Who-Gets-Guy-ebook/dp/B06W2HZF3L
https://kindlepreneur.com/amazon-book-description-generator/#lists
https://kdp.amazon.com/en_US/help/topic/G201097560
https://kdp.amazon.com/en_US/help/topic/G201189630
https://kindlepreneur.com/amazon-book-description-generator/


Fiction Book Description Formula

First Sentence Hook 
This is the most important sentence of 
your entire book description because 
it will be the deciding factor as to 
whether or not a shopper will read the 
rest. Because of this, I actually spend 
80% of my time thinking about this 
one sentence. It should be catchy and 
draw them in. 

● Great Examples: Here, here, 
and here. 

 

1. Do not give too many details about  the story: This is not a book report, and should not explain the story.
2. Raise the Stakes: Impress upon the reader the magnitude of the story. The larger the stakes, the more the reader will want to know what happens 
3. Minimize bold, italics, lists or gimmicks: Unlike nonfiction, using symbols, bold, lists, and italics should be minimized.  
4. Keep paragraphs short: Large blocks of text will deter a shopper from reading. 

Mic Drop Moment
Your last sentence of the book 
description section should be 
powerful and encapsulate the plight of 
the story and the struggle your 
antagonist faces.  : 

● Great Examples: Here, here, 
and here.  

Close With a CTA
Our studies found that when you end 
your book description with a 
statement to buy now, it increased 
conversion rates by 3.7%.  So, remind 
shoppers to take action now and buy.  

● Great Examples: Here, here, 
and here.

Comparison Point
Especially if you’re a newer author, it is 
best to help the shopper know what kind 
of book this is by relating it to books, 
specific genres, or authors the shopper 
would know.  This helps build credibility 
and lets the reader know that if they 
liked those things, then they’ll probably 
like your book.

● Great Examples: Here, here, 
and here.

Simple Design Layout
Fiction book descriptions are clean 
and rarely use bold font or headings.  
Generally, you can make the first 
sentence bold and perhaps parts of 
the final Call To Action, but that’s 
about it. 

Also, you should keep the paragraphs 
short and to the point.  Research 
shows that readers are less likely to 
read the book description if you use 
large paragraphs.  

Example Description

Extra Resources:
● Amazon Book Description Rules
● Approved Amazon Description HTML 
● Kindlepreneur’s Book Description Generator

https://www.amazon.com/Dare-Lauren-Landish-ebook/dp/B084DS957V/
https://www.amazon.com/Tell-Me-Im-Wrong-psychological-ebook/dp/B078HBX6VQ/
https://www.amazon.com/Protecting-Whats-Mine-Small-Story-ebook/dp/B083H2B2D8/
https://www.amazon.com/dp/B07H6X8WL5/
https://www.amazon.com/Girl-Ice-gripping-thriller-Detective-ebook/dp/B019G6DSDE/
https://www.amazon.com/Vault-Mark-Dawson-ebook/dp/B07SLLJKTH/
https://www.amazon.com/Road-Trip-Apologies-Unbelievable-Brownstone-ebook/dp/B084L8DL6X/
https://www.amazon.com/gp/product/B07ZQNZPHR/
https://www.amazon.com/Enemy-Territory-Viral-Superhero-Book-ebook/dp/B0711DGMBY/
https://www.amazon.com/American-Dirt-Novel-Jeanine-Cummins-ebook/dp/B07QQLCZY1/
https://www.amazon.com/Mothers-Secret-gripping-psychological-thriller-ebook/dp/B07LFDFTDW/
https://www.amazon.com/Cleaner-John-Milton-Book-ebook/dp/B00DUFCHVM
https://kdp.amazon.com/en_US/help/topic/G201097560
https://kdp.amazon.com/en_US/help/topic/G201189630
https://kindlepreneur.com/amazon-book-description-generator/

